What is ‘Clean’?

Clean is an amazing new way to help people discover who they really are, and to become who they truly want to be.

It works almost like magic to dissolve people’s well-worn complaints, ‘prepared scripts’ and outdated facades as if they were old coats of paint, allowing them to see themselves at their best, and communicate their truth to others.

In coaching or therapy, it's a revolutionary new paradigm, as big a change as the invention of the mobile phone. If you want to get to the heart of an issue quickly, it gives you the power to do that and to change things fast.

And in any kind of business situation, this kind of understanding can be invaluable – as you can imagine.

Clean facilitators avoid giving ‘one-size-doesn't-quite-fit-anyone' advice or suggestions, and instead work with your organisation’s own stories and metaphors to develop transformative solutions.  

It may not sound businesslike, but using metaphors often works like magic! 

For example, Clean can help a team to:

· communicate more clearly and honestly with clients and with each other 

· develop a shared understanding of a team goal or mission/vision that everyone can buy into 

· make an action plan which can really happen 

· do what they need to do to deliver the required results.

Why metaphor?

Latest research in the world of cognitive science has shown that metaphor is the very stuff of thought. It’s far more than the linguistic curiosity it was thought of in the past. 

It's as if we cannot think of ‘things’ directly, but tend to think of one thing in terms of another. We think of love in terms of warmth, time in terms of space, and so on.

Have you ever suspected that your own beliefs about yourself were holding you back? Those beliefs – like all beliefs – are made of metaphor, in the same way that a fairytale castle imprisoning a beautiful princess can be made of gingerbread.
Clean enables you to release the princess. It’s by far the best way that’s been discovered to help a person explore their metaphoric landscape, and to transform it if that’s what they would like. It also feels gentle, respectful, creative, almost spiritual.
One course participant recently said: “It’s like being gently led through the Garden of Eden.” I wonder if that’s too good for your team (
Where did Clean come from? 
It started with Clean Language – a set of simple, powerful questions that were developed by therapist David Grove during the 1980s and ‘90s as he worked with victims of major trauma. They were designed to help him avoid ‘leading the witness’ by introducing his own assumptions into a session, and to help people to fully explore and develop their metaphors for their experience.

Symbolic Modelling, developed by Penny Tompkins and James Lawley, codified and extended David’s work. Their book about the process, Metaphors in Mind, was published in 2000. 

David’s most recent work extends further still, into the way people use space in their thinking, and uses the power of emergence to provoke profound and rapid change.  

And then what happens?

These approaches – and others derived from them – are grouped under the label ‘Clean’, and the vast extent of their power is only just emerging. 
To find out more about how Clean is being used and how you can join those using it, go to www.cleanchange.co.uk
